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What is an Equality Impact Assessment?

An Equality Impact Assessment focuses on systematically assessing and recording the likely equality impact of an activity or policy. 

There is a focus on assessing the impact on people with characteristics protected under the Equality Act 2010, as well as common factors of inequality that can often be linked to these characteristics. 

This involves anticipating the consequences of the work that we do on these groups through evidence-based evaluations, and making sure that, as far as possible, any negative consequences are eliminated or minimised and opportunities for promoting equality are maximised.

Why do we need to conduct Equality Impact Assessments?

Under the Equality Act 2010, public authorities have a legal responsibility (known as the Public Sector Equality Duty) to assess their activities, and to set out how they will protect people from discrimination. https://www.gov.uk/government/publications/public-sector-quick-start-guide-to-the-public-sector-equality-duty 
The Equality Act sets out the need to eliminate unlawful discrimination, harassment, victimisation and advance equality of opportunity between those covered by the Equality Act and those not covered e.g. between disabled and non-disabled people.

Additionally, the key purpose of an Equality Impact Assessment is to: 

· Identify whether certain groups are excluded from any of our work 

· Identify any direct or indirect discrimination

· Assess if there is any adverse (negative) impact on particular groups 

· Promote good relations between people of different equality groups

· Promote all aspects of equality

· Act as a method to improve services

Customer confidence toolkit: findings and recommendations
1. Age

There is considered to be strong likelihood of a positive impact particularly upon older people. This will be as a direct result of enabling them to have greater confidence that visiting businesses is safe to do. This is likely to reduce a feeling of isolation and improve physical and mental wellbeing because of socialising and exercising outside their homes

	Recommendations (for consumer benefit)
	Recommendations (for business owner benefit)

	Consider a variety of places to publicise that your local area will be using the Customer Confidence Toolkit to implement a scheme to support businesses and consumer assurance. For example, social media, parish newsletters, local newspapers, and targeted leaflets
	


2. Disability/ill-health

There is considered to be strong likelihood of a positive impact upon customers with a disability/ill-health, and the carers/families/friends of people with ill-health such as the Clinically Extremely Vulnerable. This will be as a direct result of enabling them to have greater confidence that visiting businesses is safe to do. 

	Recommendations (for consumer benefit)
	Recommendations (for business owner benefit)

	Consider encouraging businesses to display the poster to support all customers. For example, people living with dementia can benefit from visual materials displayed 
	Consider if a business owner would benefit from having the poster available in different languages 

	Consider asking local GP surgeries or pharmacies to keep leaflets on the scheme or display a poster giving information about the scheme
	Consider if a business owner may benefit from having the ‘supplementary guidance for businesses’ made into an ‘easy read’ format 

	Consider disability support networks that exist in your local area. As key allies, could they support with giving information on the scheme? 
	

	Consider asking businesses, if possible, to display the poster in an area uncluttered with other information
	


3. Race and ethnicity

Trust in advice and guidance coming from an NHS source is high, but other sources are significantly lower. See YouGov: ‘Who do BAME Britons trust when it comes to COVID-19?’ https://yougov.co.uk/topics/politics/articles-reports/2021/03/17/who-do-bame-britons-trust-when-it-comes-covid-19 
	Recommendations (for consumer benefit)
	Recommendations (for business owner benefit)

	Build on the excellent partnerships in place with community leaders to ensure there is an understanding of the aims of any scheme using the toolkit
	Build on the excellent relationships with BAME businesses owners to understand any hesitations from themselves, or their staff, and any anticipated hesitations from their customer base. Maintain an open dialogue 


4. Religion or beliefs

The Equality Impact Assessment process has not highlighted any risks for this characteristic, but a local authority may wish to consider this characteristic themselves, identifying any risks and ensuring mitigations are in place. 

5. Gender and sex, gender reassignment status

The Equality Impact Assessment process has not highlighted any risks for this characteristic, but a local authority may wish to consider this characteristic themselves, identifying any risks and ensuring mitigations are in place. 

6. People with caring responsibilities

The Equality Impact Assessment process has not highlighted any risks for this characteristic, but a local authority may wish to consider this characteristic themselves, identifying any risks and ensuring mitigations are in place. 
There is considered to be strong likelihood of a positive impact upon customers with a disability/ill-health, and the carers/families/friends of people with ill-health such as the Clinically Extremely Vulnerable. This will be as a direct result of enabling them to have greater confidence that visiting businesses is safe to do. 

7. Socio-economic deprivation 

The Equality Impact Assessment process has not highlighted any risks for this characteristic, but a local authority may wish to consider this characteristic themselves, identifying any risks and ensuring mitigations are in place. 

It may be said that any scheme using the toolkit as its basis would support individuals and families who are digitally excluded.  People who are digitally excluded would not easily be able to benefit from online shopping and so would rely upon local consumption. The toolkit aims to support confidence with this. 

8. Sexual orientation, marriage or civil partnership, pregnancy or maternity leave

The Equality Impact Assessment process has not highlighted any risks for this characteristic, but a local authority may wish to consider this characteristic themselves, identifying any risks and ensuring mitigations are in place. 

